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BETH!

i ==/ ¢ | am a passionate music student deeply immersed in exploring
e _— e S marketing opportunities within the music industry. My marketing
journey began during previous placements in the creative
marketing sector. Through these experiences, | gained firsthand
insights into the intricate world of music promotion.

Fueled by my love for performing and songwriting, I'm determined
to excel as a music marketer. Running my own independent music-
focused creative marketing agency, The Muse Note, has provided
me with invaluable hands-on experience and honed my skills. Now,
I'm excited to channel my passion into promoting the upcoming
Sound of Tomorrow conference.

><] TheMuseNote@gmallcom
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© Camibridge England

linkedin.com/in/beth-maundrell




WORK EXPERIENCE

2018 Graphic Design Intern

Designed matenalforcommercial
comianies

2024 Events Marketing

Created contentforsocialMmedia
platformsfor Music Conference

Web Design I Content Creation

Music Marketing

COURSES &
TECHNICAL SKILLS

Google Analytics

EDUCATION

J) 2019-2021 West Suffolk College
Music Performance
Bury St Edmunds, Suffolk

J) 2021-2024 Anglia Ruskin University
Music Performrmance
Cambridge England
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SCUND

TOMORROW

Sound Of Tomorrow Is a student-led music conference lbased out of
Anglia Ruskin University, Camioridge.

@soundoftomorrow24 soundoftomorrow.couk
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PROJECT GOALS

J Build Brand Awareness
S Re-brandthe sight to create more coheasion

Jd Increase number of instagram followers

S Createvisually appealing content TOOLS USED

Planoly Notion
Feed planningand Project workspace
INstagram post

schedules

Canva
INnstagram Post Design

Workspace

SKILLS AQURIED

Web Design Brand Creation Team Work

Post Scheduling Content Creation




BRAND RESEARCH

THE BRAND AUDIENCE T——

Bold, iInnovative, tech, music, Musicians &Music lovers, S
open-minded to advances Intended for those whowant

IN technology and the music tolearn albbout the advances

Industry. ofalintheindustry. wunn
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@B Liked by oli.b2 and 20 others
soundoftomorrow24 ¥ EXCITING NEWS ¥




DESNA | EPKS

DESNA

An EPK tallored towards a performrance specialism

highlighting her key performrnances and social media
analytics.

~— Instagram
i -
Desna.Music_ #




EPKS | HARVEY COX

HARVEY
— e

An EPK tallored for a session musician, highlighting notable
awards, band features and important information.

HARVEY

COX

SESSION GUITARIST

FEATURED
GUITARISTIN
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An iIndependent music marketing and industry advice page, based in
Cambridgeshire.

@themusenote themusenoteco.uk

8:099

themusenote v
POST SCHEDULE

- _ 3 59 15

posts followers  following
MONDAY JOBS BOARD HIGHLIGHTS i

The Musenote
Marketing agency
P Industry Jobs Board
s 8N TRENDING TIKTOK SOUNDS g Content Creation, Artist Development
&2 Music Marketing & Advertising Services

(Z? linktr.ee/themusenote

WEDNESDAY HOW TO BUILD A FANBASE

Professional dashboard

Edit profile Share profile

THURSDAY SONG PROMOTION IDEAS

._J -MuroNG
FRIDAY LOCAL ARTIST SHOWCASE MUSIC INDUSTRY JOBS



THIS WEEKS

TIEETOK TRENBING SOUNDS

.LJNKEDIN

WHERE TO 'musu: CAREERS
FIND

MUSIc 'CREATlVE ACCESS
JOBS 'RWS GLOBAL

MUSIC BUSINESS
WORLDWIDE

THE BRAND

INnformative, Bold, Bright,
Straight foward, Music
Orientated

FEED PLANNING

A blue-lbased colour

palette helps convey a
trustwortny and
confident brand.

THE
MuseNote:

BRANDING

AUDIENCE

Musicianswhowantto
help growtheirfanbase,
learn more albout
Marketing &generating
organic growth.

SCHEDULE

Postswere scheduled
everyday, creating
INnteractive content on
INstagram stories,

THE
-MuseNote:




